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CBI Trade Statistics for 
Processed Fruit and 
Vegetables 
 

‘Broadcasting your trade statistics’ 
 

Europe is a major player in the world trade for processed fruits and 

vegetables (PFV). Germany, France, the United Kingdom, Belgium 

and the Netherlands are the biggest importers of PFV. Imports 

from developing countries1 amount to approximately 29% of the 

total volume of European (EU and EFTA) imports in 2013. Europe 

mainly exports to other European countries (own production and 

re-exports), and these exports are increasing slightly. Production 

of PFV in Europe remained relatively stable over recent years. 

Opportunities for consumption of PFV lie in consumption trends 

such as convenience and health. 
 

 

Imports 
 

Figure 1:  European imports of processed fruits and 

vegetables, 2009-2013, in million euros 

 

Figure 2:  Division of European total imports of 

processed fruits and vegetables by 

country of origin, 2013, in % of quantity 

  

Data source: Eurostat database COMEXT. Figure compiled by 

LEI Wageningen UR  

Data source: Eurostat database COMEXT. Figure compiled 

by LEI Wageningen UR. 

 

                                                                                              

1 In this Trade Watch, developing countries are defined as the countries mentioned on the OECD 

DAC list from August 2009. The list is available on the OECD website: 

http://www.oecd.org/investment/stats/43540882.pdf  
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Interpretations and opportunities 
 European PFV imports have increased 

since 2009, but seem to have stabilised 
since 2011. In 2013, the import value to 
European countries was about 27 billion 
Euros. Please note that although the 
value of European imports in 2013 was 
considerably higher than the value in 
2009, the quantity of imported processed 
fruit and vegetables has even decreased 
slightly (19.5 million tonnes in 2013 as 
compared to 19.9 million tonnes in 2009). 
Price increases or shifts towards more 
expensive product types are possible 
explanations for the increase in import 
value. 

 Germany is by far the largest importer of 
PFV in Europe (20% of all European 
imports in 2013), followed by France 
(16%), the United Kingdom (13%), 
Belgium (11%) and the Netherlands 
(11%). Belgium and the Netherlands are 
important entry ports (especially through 
the harbours of Rotterdam and Antwerp) 
and are European trading hubs for 
products entering Europe. The value of 
Belgium and Dutch imports, therefore, 
includes those products that are then re-
exported to other countries. Hence, a 
major share of European imports consists 
of products that are re-exported (see also 

Exports-section below). 
 The largest share of European imports of 

processed fruit and vegetables came from 
other European countries (intra-EU trade 
amounted to 13.6 million tonnes in 
2013). Key export countries are: Belgium 
(11% of all European imports), the 
Netherlands (11%), Spain (9%), Italy 
(9%), and Germany (8%). Outside 
Europe, the largest share of imports came 
from Brazil (over 7% of all imports, 
mainly orange juice), Turkey (4%, nuts, 
dried fruits and preserved vegetables), 
China (3%, apple juice and preserved 
vegetables), and the USA (almost 3%, 
nuts, dried fruits and preserved 
vegetables).  

 Imports from developing countries 
amounted to approximately 29% of the 
total value of European imports in 2013, 
but they actually accounted for the lion’s 
share (almost 80%) of imports from 
outside the EU. Although the value of 
these imports has increased since 2009, 
the quantity has slightly decreased. Here, 
too, price increases are mainly 
responsible for increases in import value. 

 PFV imports from developing countries, 
(besides Brazil or China, which are 
already mentioned above) come primarily 
from Thailand (mainly fruit/pineapple 
juices and canned fruits and vegetables), 
India (nuts, dried fruits and canned fruits 

Considerations for action 
 When targeting your markets, ensure you 

differentiate between countries that 
import PFV for their own consumption and 
countries that import products and re-
export it to other countries. 

 The most important aspects to take into 
account when considering exporting to 
the EU are: 
o Professionalism: understand 

entrepreneurship in a European 
way; professional appearance and 
commercial insights are important. 
Note that European buyers are not 
waiting for you; making a good first 
impression is very important. 

o Communication: preferably speak 
the same language as your partner 
country. Good English language 
skills are a must. 

o Logistics: timely delivery is 
important, but reliability of delivery 
is even more important (e.g. 
managing the risks of transport). 

o Meeting EU requirements is a 
precondition (see recommendations 
below). 

o Price: price is the starting point for 
European importers when looking 
for business opportunities, but it is 
certainly not the only factor. The 

quality of the relationship with the 
supplier is important. In a good, 
sustainable relationship, the prices 
and other contract terms should be 
easy to negotiate. 

 Try to involve European experts in setting 
up your business. For example, CBI, or 
the Netherlands senior experts-network 
PUM, could help with the implementation 
of many business aspects. See 
www.cbi.eu or www.pum.nl. 
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and vegetables), and Costa Rica 
(pineapple juice). Other important 
countries are Morocco, Chile, and Peru.  

 Imported processed fruits consist mainly 
of prepared or preserved fruit, orange 
juice and frozen fruit, while imported 
processed vegetables mainly consist of 
prepared or preserved tomatoes, 
mushrooms and asparagus.2 

 From a European perspective, there is a 
lot of interest in long-term contracts with 
exporters from other countries. The main 
reasons are that price volatility can be 
controlled by agreeing a price for 3-5 
years, supply (and better traceability) can 
be secured, and the fact that contracts 
allow you to better control MRL levels. 

 EU Regulation 669/2009 established a list 
of products of non-animal origin imported 
from developing countries into the EU 
that have been identified as potentially 
risky to consumers’ health and for which 
reinforced control procedures at the EU 
border are required. Import of listed 
products into the EU is only allowed 
through points of entry designated by the 
Member States. The latest amendments 
are Regulation 1235/2012 and Regulation 
270/2013 (which was implemented on 1st 
April 2013). On the list are edible nuts 
and dried fruits (mycotoxins) and some 

frozen vegetables (pesticide residues). 
The maximum levels for pesticide 
residues (MRLs) can be found in EU 
Regulation 396/2005. 

 Consumers are increasingly concerned 
about where products originate, and how 
they are produced. They demand more 
sustainable (i.e. socially and 
environmentally responsible) food 
products from retailers. There is no single 
certification scheme that covers all 
countries or issues. There are several 
labels that relate to good agricultural 
practices, including working conditions 
and production methods (i.e. organic, 
Fairtrade).  

 In addition, EU buyers attach high 
importance to food safety and hygiene. 
They strongly (very strongly) prefer food 
that is processed according to HACCP 
(Hazard Analysis Critical Control Point) 
principles. HACCP’s principles are 
elaborated upon in several (voluntary) 
food safety schemes. Some examples of 
these systems are BRC, IFS, ISO 22000 
and FFSC 22000.  

 There is a trend towards COO (country-
of-origin) labelling for reasons of 
transparency and food safety. Although 
COO labelling is not yet obligatory for 

 It is worthwhile to explore the possibilities 
of long term contracts to secure your 
sales. Open dialogue, trust and expertise 
by both parties, an appropriate contract-
farming model, and good contract design 
are crucial for the development of long-
term contracts. Moreover, involvement of 
third parties (such as governmental 
organisations, NGOs or producer 
organisations) may sometimes be 
desirable as it could help ensure the 
reliability of the long-term arrangements. 

 Check Regulation (EC) 669/2009 
concerning the increased level of official 
controls on imports of certain feed and 
food of non-animal origin and the 
amendments Regulation 1235/2012 and 
Regulation 270/2013. 

 Refer to Regulation (EC) 396/2005 of the 
European Parliament and of the Council 
on maximum residue levels of pesticides 
in or on food. 

 Check the CBI Market Intelligence 
Platform on EU legislation on Maximum 
Residue Levels and Contaminants in 
Food. 
 
 
 
 
 

 

 

 

 

 Refer to the Rainforest Alliance, Fairtrade 

or SA 8000 as examples of labels, which 

include social and environmental 

concerns.  

 

 

 

 

 

 
 

 See the CBI Market Access Requirements 

database for more information on Hazard 

Analysis Critical Control Point and Food 

Safety Management Systems in general. 

 
 
 
 

 Consider COO (country-of-origin) labelling 
for your products by mentioning the 
production country on the product 
package.  

 Actively market a known origin as a 

                                                                                              

2 Monitoring Agri-trade Policy. The EU and major world players in fruit and vegetable trade. 

European Commission, July 2012. 
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many PFV, it is good to keep in mind that 
some manufacturers of these foods 
choose to give origin information to help 
consumers make informed choices.  

specialty to add value to your product. 
For example, by using the origin in the 
brand name or by telling the story behind 
your product (either on the package or by 
giving customers a link to a website 
where they can find more information). 

 

 

Exports 
 

Figure 3: European exports of processed fruits and 

vegetables, 2009-2013, in million euros 

 

Figure 4:  Main European exporters of processed 

fruits and vegetables, 2013, in % of 

quantity 

 

 

Data source: Eurostat database COMEXT. Figure compiled by 

LEI Wageningen UR. 

Data source: Eurostat database COMEXT. Figure compiled 

by LEI Wageningen UR. 

 

 

Interpretations and opportunities 
 Total European (re-)exports of PFV 

amounted to approximately 21 billion 
Euros in 2013, showing an increase over 
the last five years (exports in 2009 
amounted 17.4 billion Euros). In terms of 
tonnage, the increase was less (17 million 
tonnes in 2013 compared to 15.6 million 

tonnes in 2009). Growth seems to be 
stagnating, particularly during the last 
three years. Again, price increases or 
shifts towards more expensive product 
types could account for this difference in 
growth between export value and export 
quantity. 

 In terms of value, Spain, the Netherlands, 
Belgium, Italy and Germany are the main 
exporters of PFV in Europe (and in terms 
of tonnage, Belgium and Italy are the 
biggest exporting countries). The main 
destination markets in Europe for these 
countries are Germany (19% of all 
European exports of PFV in 2013) and 
France (16%), followed by the United 
Kingdom (12%). The positions of these 
countries are due to their own production 
(these countries have a strong food 
processing industry) as well as re-exports 

Considerations for action 
 Look at which markets are saturated and 

where there are still opportunities for 
export: emerging markets inside Europe 
or other markets outside Europe. Within 
Europe, there are opportunities in Eastern 
Europe (Western Balkan Countries and 
the so-called Early Transition countries 

such as Moldova and Georgia). See the 
FAO-handbook on fruit and vegetable 
processing for particular market trends in 
these countries. Worldwide, the seven 
largest emerging economies are: Brazil, 
Russia, India, China, Mexico, Indonesia, 
South Korea and Turkey. 
 

 Eastern Europe is experiencing rapid 
economic growth, which is expected to 
continue over the coming years. 
Consumers are very price conscious and 
some processed fruit and vegetable 
products (e.g. exotic fruit juices) are 
relatively new to consumers in these 
countries. In the short term, however, 
the market in Eastern Europe is expected 
to remain small. The best way to enter is 
through importers in Western Europe that 
have expanded their businesses into the 
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(these countries also have ports and 
other logistical strengths).  

 Most exports consist of intra-EU trade 
(17.2 billion Euros in 2013). Exports of 
PFV to other countries outside Europe 
were worth about 3.8 billion Euros in 
2013, with almost 1.1 billion Euros going 
to developing countries. PFV are mainly 
exported to the United States, Russia, 
Japan, and Australia. Important 
developing countries to which Europe 
exports are: Ukraine, Algeria, Brazil, 
Turkey, and Mexico. Also, African 
countries like Angola and Nigeria are 
growing destination markets. Spain, Italy 
and France account for a large part of the 
exports of PFV outside Europe. Note that 
Spain and France export a great deal to 
developing countries. Colonial ties may 
explain to some extent this export to 
developing countries in comparison with 
exports to other European countries.  

 Canned fruits and vegetables (6.9 billion 
Euros in 2013), fruit juice (4.5 billion 
Euros), and edible nuts and dried fruits 
(4.2 billion Euros) comprise the greatest 
share of exported processed fruits. 

 Over the next few years, it is expected 
that European exporters will face 
increased competition from countries 
outside Europe (especially China and 

Turkey). In addition, geopolitical tensions 
and international crises will determine 
future shifts in European exports. More 
differentiation is therefore to be expected 
in the different export markets. Moreover, 
as a result of the financial and economic 
crisis, export conditions will also become 
more complicated. 

Eastern European markets. 
 

 To strengthen your position within the 
supply chain you can also look at 
worldwide demand and diversify your 
product portfolio accordingly. For 
example, think of exporting high-end 
products to the European market and 
products with lower a price/ quality ratio 
to emerging and regional markets. 
 

 Look for partnerships within Europe. Find 
a local importer, invest in your European 
contacts, and look for possibilities to 
extend export to emerging European 
countries. 
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Production 
 

Figure 5: European total production of processed fruits 

and vegetables,  2009-2012, in million tonnes 

Figure 6: European production of processed fruits and 

vegetables, 2012, in % of volume 

 

 

Data source: PRODCOM Eurostat. Figure compiled by LEI 

Wageningen UR. 

Data source: PRODCOM Eurostat. Figure compiled by LEI 

Wageningen UR. 

NB. Note that the figures above show the production of manufactured goods, which includes 

intermediate goods as well as final goods. This implies that there could be an overlap in production 

data and import data, since raw materials may be imported and processed further. 

 

Interpretations and opportunities 
 The production of PFV in Europe 

increased slightly from 35.9 billion Euros 
in 2008 to 36.5 billion Euros in 2012. This 
is remarkable, since in terms of volumes 
sold, production decreased slightly 
between 2008 (31.7 million tonnes) and 
2012 (31.1 million tonnes). This 
difference between value and quantity 
can be (partly) explained by the inflation 
of the Euro (e.g., in 2011 by almost 3%). 

 Total production may vary because of the 

influence of climate/weather conditions 
and market prices, but it has been quite 
stable in recent years. It is not expected 
to increase much in the near future. 

 Italy, Spain, and Germany produce more 
than 50% of European PFV. Italy 
produces mainly canned fruits and 
vegetables (especially tomatoes and 
tomato puree), fruit juices, and frozen 
fruits and vegetables. Spain is a major 
producer of edible nuts (e.g. 25% of 
edible nuts in Europe, mainly almonds), 
whereas Germany produces 21% of 
European fruit juices (mainly 
unconcentrated orange juice and apple 
juice).  

 Producers are increasingly exposed to 
rising production costs and falling prices 
and income. At the same time, EU 
growers and processors will face 
increased competition from countries 

Considerations for action 
 Competing successfully with products that 

are produced in Europe can be achieved 
by systematically reducing your 
production costs. 
o A lot of efficiency can be gained on 

transport and distribution, which will 
not only give you a competitive 
advantage in your own country, but 
also makes you more competitive on 
price. 

o In collaboration with local partners 

(government or NGO), you may be 
able to assist farmers in increasing 
their productivity and lowering their 
cost price. 

 
 
 
 
 
 
 
 
 
 
 
 

 Try not to compete on price only, but also 
on added value and differentiated 
products.  
o Try to find market niches that fit 

your products. 
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outside Europe.  
 The main product categories of processed 

vegetables are frozen vegetables (mainly 
from Belgium) and processed tomatoes 
(mainly from Italy). 

 The major product categories of 
processed fruits are fruit juices, i.e. 
unconcentrated orange juice (from 
Germany and France), apple juice (mainly 
from Germany) and mixtures of fruit and 
vegetable juices. 

 Increased consumer, retailer and 
manufacturer demand for sustainable 
produce has led to an increase in the 
number of organically certified products, 
which includes PFV. A-brands from 
companies like Bonduelle increasingly 
develop their own organic product lines. 

 The share of organic production of fruit 
and vegetables in Europe is relatively 
large (up to 10% in 2012 for nut trees).3 
Countries with the largest organic fruit 
production areas are the Mediterranean 
countries: Italy, Spain and Greece. In 
addition, for organic vegetables, Italy is 
again the country with the largest area by 
far, followed by Germany and France. A 
proportion of these fresh fruits and 
vegetables are processed into PFV. 

o Introduce new, innovative products 
or ‘authentic’ products. With these 
products, you can focus on a niche 
market and adhere to the trend 
‘authentic’ food trend. 

o Introduce new flavours or new 
combinations of flavours. 

 More information on the production of 
processed fruits and vegetables can be 
found on the websites of PROFEL (canned 
fruits and vegetables, frozen vegetables, 
jams), AIJN (fruit juice) and FRUCOM 
(dried fruits and edible nuts). 
 

 Actively watch current weather conditions 
in Europe and find out whether you can 
complement any deficiencies in supply 
resulting from adverse weather 
conditions. 

 
 

Consumption4 
 

Interpretations and opportunities 
 EU fruit juice and juice drink consumption 

stood at 10.4 billion litres in 2012. 100% 
juice sales represented approximately 
two-thirds or 6.8 billion litres of the total 
EU sales in 2012, with juice drinks (25-
99% juice content) making up the 
remainder.5 Germany had the highest per 
capita consumption (32.1 litres per 
person in 2012), and is also the main 
juice producer amongst EU and EFTA 
countries.  

 With regard to fruit juices, it seems that 
there is an increasing demand for quality 
over quantity, with consumers prepared 
to pay for the benefits of a premium 
juice.6 

 The total consumption of canned fruit and 
vegetables was € 7.8 billion in 2009. The 
value of consumed vegetables was € 5.5 

Considerations for action 
 
 
 
 
 
 

 Do not compete on price only with regard 
to fruit juices, but also on added value 
and differentiated products. For example, 
flavour mixes are popular especially if 
they appeal to consumer preferences for 
functional or health benefits. 
 
 
 
 

 In targeting Europe with frozen fruits and 
vegetables, you should take consumption 
differences and opportunities between the 

                                                                                              

3 See FiBL-website: http://www.organic-world.net/statistics.html  
4 Consumption data on processed fruits and vegetables that can be compared across countries and 

product categories is not available in publicly available and official statistical databases such as 

Eurostat or FAOSTAT. Therefore, the consumption data used in this document comes from 

representative organisations of the industry and their publications. Calculating apparent 

consumption based on production and imports minus exports would not provide valid consumption 

data, since production and trade data are measured at different levels (i.e. production data of 

manufactured goods and import and export data of raw material/ ingredients).   
5 Source: European Fruit Juice Association 2013 Liquid Fruit Market Report (AIJN, 2013) 
6 Source: European Fruit Juice Association 2012 Market Report (AIJN, 2012) 
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billion and the value of consumed fruit in 
the EU was € 2.3 billion in that year7. 

 In 2010, frozen vegetables comprised 6% 
of the EU vegetable market (based on 
volume and excluding business-to-

business). Frozen fruit made up 1% of 

the EU fruit market (based on volume and 
excluding business-to-business)8. 

 The market for frozen foods in Europe is 
divided into a Northwest European 
market (i.e. Germany, UK, and 
Scandinavia) reporting zero growth 
arising due to market saturation and 
maturity, and a South European market 
(i.e. Italy, France, Spain, and Portugal) 
reporting faster growth9. Note that the 
current situation may have changed, 
because the economic crisis affected the 
southern European countries more 
severely compared to the Northern 
European countries.10  

 Nuts are either consumed directly 
(‘cocktail nuts’) or in processed form used 
as food ingredients in the confectionery 
and bakery industry. Just like nuts, dried 

fruits can be consumed directly as a 
snack, but they can also be further 
processed in sauces, soups, marinades, 
garnishes, puddings, and food for infants 
and children. More detailed statistics on 
consumption for specific types of nuts 
and dried fruits for specific countries can 
be found on the website of the 
International Nut & Dried Fruit Council 
(INC). 

 Jams, jellies, purées and marmalades are 
consumed throughout Europe, but with 
the majority consumed in Western 
Europe. France is the leading country in 
terms of consumption, while Germany 
and the United Kingdom are two other 
major markets. 

 Note that in Europe fruit is predominantly 
bought fresh, while vegetables are more 
often bought prepared or processed.11 

 Most of PFV are not consumed by 
consumers, but used by the food 
processing industry. They are further 
processed as part of pizza, cookies and 
biscuits, ice creams, etcetera.  

 The food processing industry needs a 
regular supply of – mostly high-quality – 
goods. It maintains close relations with 

different European regions into account. 
For example, think of exporting high-end 
and innovative products to the more 
saturated Northwest European market. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

 Find a reliable intermediary or importer 
who can sell your products to the larger 
industries for a good price. 

 For more information on the European 
food processing industry, check the 
website of FoodDrinkEurope, the body 
that represents the European food and 
drink industry: www.fooddrinkeurope.eu. 

                                                                                              

7 Source: Food For Thought, Free synopsis, www.fft.com 
8 Source: Rabobank International, 2010, The EU Fresh-cut Fruits and Vegetables Market 

http://www.freshconveniencecongress.com/resources/documents/1308561709cindyvanrijswick.pdf 
9 Source: http://www.prweb.com/releases/frozen_fruits/frozen_vegetables/prweb1584734.htm, 

November 10, 2008 
10 Source: Gerstberger, C. and D. Yaneva (2013), Analysis of EU-27 household final consumption 

expenditure — Baltic countries and Greece still suffering most from the economic and financial 

crisis, Eurostat Statistics in Focus. 
11 Source: Rabobank report “The EU Fresh-cut Fruits and Vegetables Market”, Cindy van Rijskwick, 

2010 

http://www.cbi.eu/
mailto:marketintel@cbi.eu
http://www.cbi.eu/disclaimer
http://www.nutfruit.org/en/
http://www.nutfruit.org/en/
http://www.fooddrinkeurope.eu/
http://www.prweb.com/releases/frozen_fruits/frozen_vegetables/prweb1584734.htm


CBI Tradewatch Processed Fruit and Vegetables 

Source: CBI Market Information Database • URL: www.cbi.eu • Contact: marketintel@cbi.eu • www.cbi.eu/disclaimer 

importers, which are often based on long-
term contracts or partnerships. Further 
processing of fruits and vegetables 
requires new techniques and a high level 
of knowledge, giving the processor/ 
manufacturer a strong position within the 
supply chain. 

 Dried and frozen fruit, dried vegetables, 
edible nuts, fruit juice concentrates and 
provisionally preserved fruits and 
vegetables are mainly used as ingredients 
for the food processing or manufacturing 
industry. Canned and frozen fruits and 
vegetables and edible nuts are (also) end 
products that are finished and packed at 
origin. 

 Within Europe, most foods are sold in 
supermarkets. Retail buying power has 
increased over recent years, affecting the 
food processing industry since price wars 
led to the offering of premium brands at 
prices that compete with private labels. 

 One of the biggest challenges for Europe 
over the next five years will be the 
ongoing decline in the consumption of 
(processed) fruit and vegetable products, 
linked to changing life styles and eating 
habits. With fast-paced lifestyles and 
increasing numbers of working women, 
consumers are increasingly seeking 
convenience, which is also reflected in the 

type of products they buy. Innovation is 
needed in order to meet the demands of 
changing lifestyles and consumer demand 
for more convenient fruit and vegetable 
products. 

 The consumption of PFV is affected by the 
ongoing consumer health trend. 
Consumers are increasingly aware of the 
health benefits of fruit and vegetable 
consumption. Since spending power may 
have decreased due to the economic 
crisis within Europe, they are more critical 
and seek out the most affordable healthy 
options for their budgets. PFV can play a 
role here. By freezing or canning shortly 
after harvest, fruits and vegetables are 
preserved at peak ripeness, retaining 
most of their nutrients and vitamins. In 
addition, demand for products with 
healthy ingredients such as anti-oxidants 
(i.e., ‘superfoods’) has increased. 

 Consumers are increasingly concerned 
about where products originate, and how 
they are produced. They demand more 
sustainable (i.e. socially and 
environmentally responsible) food 
products from retailers. Fruit and 
vegetables are the most important 
category of sustainable food products that 
are purchased by consumers, with shares 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 Tell your story behind the product and its 
added value through promotion and 
labelling. Cooperate with the food 
industry and retail. 

 Pay attention to the dynamics between A-
brands (e.g. Tropicana, Oerlemans and 
Bonduelle) and private labels (e.g. 
Carrefour, Aldi, and Tesco) in order to 
find out where your growth market could 
be. 

 Focus on a niche market and add value to 
your product with targeted positioning, 
branding and marketing, emphasising the 
product’s ‘health’ and ‘naturalness’ or its 
nutritional value, or add an ‘emotion’ to 
your product.  

 Furthermore, health trends and an ageing 
population offer strong potential for 
market segmentation. For example, you 
can position and target your products to 
different segments according to age (e.g. 
the elderly) or lifestyle (e.g. health 

orientation).  
 
 
 
 
 
 
 

 Products with an organic or regional 
status will add a premium, especially for 
those consumers who are consciously 
monitoring the environmental and local 
consequences of their food choices. 

 Try to find a sustainability initiative or a 
certification scheme that can support you 
when you enter the European market: 
environmentally friendly (ISO 14000, 

http://www.cbi.eu/
mailto:marketintel@cbi.eu
http://www.cbi.eu/disclaimer
http://www.tropicana.com/#/trop_home/home.swf
http://www.oerlemans-foods.com/retail/
http://www.bonduelle.com/fr/#axzz2dGpMxdPi
http://www.carrefour.com/
http://www.aldi.com/
http://www.tesco.com/
http://www.iso14000-iso14001-environmental-management.com/
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of between 15 and 36% in total organic 
sales in the four largest EU markets12.  

organic), social responsibility (BSCI, 
Fairtrade International, SA8000) or both 
(Rainforest Alliance). 

 

 

 

 

 

 

This survey was compiled for CBI by LEI Wageningen UR 

in collaboration with CBI sector expert Freek Jan Koekoek 

 

Disclaimer CBI market information tools: http://www.cbi.eu/disclaimer 

                                                                                              

12 European Commission, 2010, An analysis of the EU organic sector, Report 

More information: 

 

CBI Market Intelligence Platform – http://www.cbi.eu/marketintel_platform  

 

EU Export Helpdesk - http://exporthelp.europa.eu - Relevant information required by 

developing country exporters interested in supplying the EU market.  

 

Eurostat - http://epp.eurostat.ec.europa.eu/newxtweb - Statistical database of the EU. 

Several queries are possible. For trade, choose ‘EU27 Trade Since 1995 By CN8’. Use the 

guide ‘Understanding Eurostat: Quick guide to easy comext’. See here for instructions. 

 

International Trade Statistics - http://www.trademap.org – You have to register for this 

website. 

http://www.cbi.eu/
mailto:marketintel@cbi.eu
http://www.cbi.eu/disclaimer
http://ec.europa.eu/agriculture/organic/consumer-confidence/logo-labelling_en
http://www.bsci-intl.org/
http://www.fairtrade.net/
http://www.sa-intl.org/
http://www.rainforest-alliance.org/
http://www.cbi.eu/disclaimer
http://www.cbi.eu/marketintel_platform
http://exporthelp.europa.eu/
http://epp.eurostat.ec.europa.eu/newxtweb
http://epp.eurostat.ec.europa.eu/newxtweb/assets/User_guide_Easy_Comext_20090513.pdf
http://www.trademap.org/

