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CBI Product Factsheet: 
Decoration Textiles in 
Finland 
 

‘Practical market insights on your product’ 
 

A decline in Finnish production of decoration textiles opens up new 

opportunities for small and large exporters from developing countries as 

demand for these products is growing. Additionally, Finland is a relatively 

small country, which could function as a good stepping-stone for DC 

exporters to reach other European markets. 
 

Product 

 

Product specifications  

Quality o Curtains: The functions of curtains and other window coverings for the Finnish market are varied: to provide privacy, to eliminate (sun) light, for 

insulation purposes (thermal, acoustic) and as decoration. Curtains are commonly made of silk, cotton, synthetic fibres (polyester) or linen. 

Curtains are relatively sheer and lightweight and often hung without linings.  

o Bedspreads: A bedspread is a cover for placing over a bed. They can either be made of silk, wool, linen, blended yarns or mixed fabrics, but 

they are most commonly made of cotton. Excessively stiff fabrics should be avoided, since they do not drape well over a bed. Although 

bedspreads can be used for warmth, they are primarily used as decorative articles as opposed to blankets. Therefore, bedspreads are more 

sensitive to fashion when compared to blankets.   

o Carpets: The most common carpets on the Finnish market are knotted and woven woollen carpets. Both carpets are mostly made of wool, but 

can also be made of other fine animal hair such as alpaca, llama or yak. Carpets are purchased to enhance the atmosphere of the home and 

their most important functionality is decorative. The quality of knotted woollen carpets is largely determined by the fineness of the design 

(expressed in knots per inch) as opposed to woven woollen carpets where design is more important than the fineness of the weaving. Due to 

the labour intensive process and production costs, designs of knotted carpets typically have a classic design, such as natural tones or 

traditional oriental carpets. Woven carpets, on the other hand, take less time to produce, making it easier to apply more fashionable designs. 

In addition to its decorative function, carpets can also be purchased for warmth or noise reduction properties. In general, a carpet must be 

durable as it will be walked over.  

o Blankets: On the Finnish market, blankets are commonly used as a covering for warmth. Most blankets are woven but other production 

methods are possible. Blankets can be made of cotton, wool, linen, jute, hemp and silk and can also be made of blended yarns or mixed 

fabrics. Because of its climate, Finland is familiar with long and cold winters. This means that the thermal qualities and physiological 

properties of a blanket are very important. In general, a blanket is of more value on the Finnish market if it has a soft texture, is light-weight 

(but high in terms thermal and physiological qualities) and has a high degree of elasticity. The main quality specifications for blankets are: (1) 

physiological properties (i.e. warmth & moisture management), (2) texture (ranging from soft to rough), (3) weight and (4) elasticity. 

o Cushions: Cushion covers are ornamental or plain covers used to envelop soft or hard fillings. Their function is mainly for sitting on or leaning 

against, but they can also serve as decorative items on chairs or sofas. People buy cushion covers that suit their living rooms in terms of 

colour, material and style. The most important quality aspect of a cushion cover is its appearance. One can use a wide range of materials, 

colours, decorations, embellishments and embroideries. The fabric’s light and washing fastness are also important qualities. 

Size(s) Sizes for decoration textiles can vary widely in Finland depending on the type of product. Below, you can find common standard sizes (in cm) for the 

different products: 

o Curtains are often sold in pairs. Standard sizes are 145x250 cm/140x250 cm but this can vary. Lengths can also be adjusted by the 

consumer. 

o Bedspreads: regular sizes are 150x250 cm/180 x 260 cm/180x270 cm/180x280 cm/240x260 cm/240x270 cm/ 260 x 280 cm. 

o Carpets: sizes for carpets vary widely in Finland. Typical sizes are 80x80 cm/80x150 cm/80x180 cm/133x195 cm/140 x 200 cm/170x240 

cm. 

o Blankets: sizes for blankets vary widely in Finland. Typical sizes are 70x100 cm/120x180 cm/130 x 170 cm/150x170 cm/150x180 

cm/160x200 cm. 

o Cushions covers: regular sizes are 30x50 cm/40x60 cm/45 x 45 cm/50x50 cm/65 x 65 cm. 
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Labelling o Labels for transport normally include information on the producer, consignee, composition of the product and the size of the product, number 

of pieces, bale/box identification and total number of bales/boxes/roll (in case of carpets), and net and gross weight. 

o The most important information on the product or packing labels of decoration textiles is: composition, size, material, origin and care 

labelling. For more information and illustrations of product labelling please refer to Labelling of home textiles under legal requirements. 

Packaging  Decoration textiles should be packed according to the agreement with the importer. Packaging usually consists of plastic wrapping to protect the 

fabric from water, solar radiation and staining. Packaging should minimise the risk of damage through fluctuations in humidity and shocks. 

Packaging dimensions and weight should make it easy to handle. Ideally, it should be possible to place packages together on pallets. 

 

In general, consumer packaging can be a good marketing policy when supplying the mid-high or high-end segments. This should match the design, 

quality and price of the product sold. However, the exporter is not always responsible for attractive consumer packaging. More specific packaging 

information for the different decoration textile products can be found below: 

 

o Curtains, bedspreads, blankets and cushions: these products are usually displayed unpacked, making attractive consumer packaging of 

lesser importance. In general, packaging can be simple in design and needs to protect against water and staining. Consumer packaging may 

be of interest when supplying the mid-high or high-end segments and should match the design, quality and price of the curtains, bedspreads, 

blankets or cushions. 

o Carpets: carpets are usually transported as rolls, wrapped in plastic film and jute/hessian sacking. Before they are put into a container, they 

are rolled up with the face inside and often packaged in transparent plastic film bags. Sometimes two carpets are rolled up together, but this 

may make the roll too heavy. Runners are often protected at the ends with hardboard disks to stop them from slipping and thus telescoping. 

Carpets must not be handled with bag or plate hooks as carpets can be easily torn. A carpet carrying mandrel should be used for handling 

rolled carpets.  

Illustration 

 

Basic: products are 

relatively similar, of 

average quality and 

easily to substitute.  

 

Fashionable: is always 

changing, slightly elusive, 

and extremely seductive. 

It has the power to 

transform an image and 

make a social statement. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Curtains sold in Finland 

   

   

Bedspreads sold in Finland 

     

  

  

Carpets sold in Finland 
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Blankets sold in Finland 

 

 

 

Cushions sold in Finland 

 
 

 

 

 

Legal requirements   

General product safety The General Product Safety Directive applies to all consumer products marketed in the EU. The 

purpose of the legislation is to ensure consumer safety.  

Food and Consumer Product Safety Authority 

Control on chemical 

substances - REACH 

REACH is the EU chemical legislation that came into force in June 2007. REACH is a new, 

multi-phased system for existing and new substances and sets requirements for 

manufacturers in the EU and EU importers of chemicals and products containing chemicals. 

EU legislation: Chemicals REACH  

Azo dyes in textile articles Azo dyes are often used in the dyeing process for several textile products. Certain azo dyes are 

carcinogenic and illegal for use in consumer products in the EU.  

EU legislation: Azo dyes in textiles and leather 

articles 

Labelling of home textiles  The EU has harmonised legislation regarding the names, composition and labelling of textile 

products. 

EU legislation: Labelling of textile products 

http://www.bmask.gv.at/cms/siteEN/
http://www.cbi.eu/marketinfo/cbi/docs/eu_legislation_chemicals_reach
http://www.cbi.eu/marketintel/EU-legislation-Azo-dyes-in-textiles-and-leather-products/159352
http://www.cbi.eu/marketintel/EU-legislation-Azo-dyes-in-textiles-and-leather-products/159352
http://www.cbi.eu/marketintel/EU-Legislation-Labelling-of-Textile-Products-Including-Garments-/200960
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Table 2: Indicative price breakdown per segment (FOB price =100) 

 

Formaldehyde in textile 

articles  

In absence of harmonised EU legislation, Finland has introduced national legislation 

applicable to textile products containing formaldehyde.    

Finland legislation: Formaldehyde in textiles 

(additional requirements)  

Non-legal 

requirements 

  

 

The Business Social Compliance Initiative (BSCI) is an auditing system to monitor the social 

performance of suppliers. It has been developed by European retailers to improve social 

conditions in sourcing countries.  

http://www.bsci-intl.org 

 

GOTS is a textile processing standard for organic fibres. This quality mark can be obtained if 

the producer complies with standards of social responsibility.  
http://www.global-standard.org 

 

The Oeko-Tex Standard consists of three certifications for textiles. These address the effects of 

textile production processes on humans and the environment, and the effects of the textiles 

themselves (including the chemicals) on the health and well-being of consumers. 

http://www.oeko-tex.com 

Note that BSCI has become a standard requirement of many importers, while GOTS and Oeko-Tex Standard can differ per importer. 

ISO 14001 Certification scheme which provides generic requirements for an organisation's environmental 

policy.  

http://www.iso.org 

SA 8000 Certification standard by Social Accountability International (SAI) for the improvement of 

working conditions.  

http://www.sa-intl.org 

 

 

 

Price 

 

Within the Finnish market, prices of decoration textiles can differ 

substantially. The price of decoration textiles is mainly based on 

the product’s size, composition and design.  

 

Your products will be sold to Finnish consumers at a price that is 

many times higher than your selling price. The consumer price is 

approximately 4-6.5 times the FOB price in the country of origin 

(Table 2). The margins are divided among the different players in 

the trade channel. In the event that retailers trade directly with 

exporters, the entire margin (including the wholesaler’s 

margin) goes to them. 

 

Besides energy, labour and transport costs, FOB prices 

depend heavily on the availability and prices of the raw 

materials. In 2011, the prices for cotton, the main raw material 

for bed and bath linen made of natural fibres, saw a sharp 

increase. Over the course of 2012, the availability of cotton 

increased again, resulting in a decrease in price. In the first 

quarter of 2013, however, prices increased again slightly. Price 

increases of raw materials are not usually passed onto 

consumers directly but, instead, are deducted from the 

exporters’, importers’ and retailers’ margins. 

 

 

 

Promotion 

 

Product presentation: 

o Finnish retailers often display decoration textiles out of its packaging and are therefore often 

sold in simple consumer packaging. When targeting the mid-high and high segment more 

attractive consumer packaging is required and can serve as a promotional tool. However, you 

are advised to communicate with your buyer about consumer packaging preferences.  

 

 Low end 

(IKEA) 

Middle 

(ZaraHome) 

High end 

(Stockmann) 

Curtains € 2 - € 18 

 

€ 40 - € 80 

 

€ 50 and more 

Bedspreads  € 6 - € 15 

 

€ 16 - € 

100 

 

€ 70 and more 

 
Low 

margin 

Middle 

margin 

High 

margin 

FOB Price 100 100 100 

Transport, handling charges, 

transport insurance, banking 

services (20/15/15%) 

+20 

120 

+15 

115 

+15 

115 

Wholesalers' margins 

(50/75/90%) 

+60 

180 

+86 

201 

+104 

219 

Retailers' margins 

(90/110/150%) 

+162 

342 

+222 

423 

+327 

546 

Selling price, VAT (24%) 
+82 

424 

+102 

525 

+131 

677 

Table 1: Indicative retail prices per segment*  

*For prices of the other products, please refer to the websites of Ikea, Zara Home and 

Stockmann.   

http://www.cbi.eu/marketintel/Finland-legislation-Formaldehyde-in-textiles-additional-requirements-/159931
http://www.cbi.eu/marketintel/Finland-legislation-Formaldehyde-in-textiles-additional-requirements-/159931
http://www.bsci-intl.org/
http://www.global-standard.org/
http://www.oeko-tex.com/
http://www.iso.org/
http://www.sa-intl.org/
http://www.ikea.com/fi
http://www.zarahome.com/webapp/wcs/stores/servlet/category/zarahomefi/en/802109986/680566/Bedspreads
https://stockmann.com/
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Marketing: 

o The best opportunities in Finland for DC exporters can mostly be found in the mid-high to 

premium market, meaning you have to pay special attention to design and quality. Please also 

refer to CBI’s Trendmapping for Home Decoration and Textiles for more information.  

o In general, the low-end market is dominated by products from cheap mass-production areas 

and it will be almost impossible to compete with this. If you are able to consistently supply large 

quantities at low prices, large retail chains may be an interesting partner to target this segment. 

o  The influence of large chain store retailers in the value chain of decoration textiles has 

increased significantly in Finland at the expense of the position of wholesalers and importers. 

Nevertheless, wholesalers/importers are still an interesting option as they specialise in terms of 

products, quality and design in order to cater to the middle-high market. DC exporters can 

supply wholesalers/importers, but they have to be able to meet the high requirements of these 

players in the value chain. Large chain stores operating in Finland are Stockmann, Kesko, S-

group, Ikea, H&M, Hemtex, Tokmanni group and Anttila (Kodin 1). Examples of design stores in 

Finland are Globe Hope, Peroba, Nougat, Mifuko and Indiska. 

o In order to access the mid-high and premium segment, you need a promotion strategy, within 

which you tell your product’s ‘story’. Features that can be of interest to Finnish buyers are:  

- Hand-made: decoration textiles can be hand-made and are usually sold at a premium 

compared to mechanically produced products. 

- Traditional designs: decoration textiles are often based on traditional and ethnic designs. 

These products are often purchased as art and considered heirlooms. 

- Promote naturalness: exporters can promote the use of natural products as a premium. 

Besides the use of wool as the main raw material, natural dyes are often used in this 

industry as well.  

o As in other mature markets, Finnish consumers are increasingly interested in products which are 

produced in a sustainable and ethical manner. Be aware of the importance of environmental 

and no child labour issues among other things.  

o If a DC producer of decoration textiles wants to export modern products (in terms of design) to 

Finland, it is essential to partner up with a Finnish/European buyer. They can assist with the 

design that follows Finnish fashion, as it is very difficult for exporters to familiarise themselves 

with the Finnish taste within this small niche segment. 

o Trade fairs are still the most important way to meet new clients within the decoration textile 

sector. No important international trade fairs are held in Finland for exporters of decoration 

textile products. Therefore, your best options for meeting potential Finnish buyers are: 

- Ambiente (Frankfurt, Germany) - http://www.ambiente.messefrankfurt.com 

- Tendence (Frankfurt, Germany) - http://tendence-lifestyle.messefrankfurt.com 

- Maison et Objet (Paris, France) - http://www.maison-objet.com 

- Domotex (Hannover, Germany) - http://www.domotex.de/home 

- Heimtextil (Frankfurt, Germany) - http://heimtextil.messefrankfurt.com 

o When visiting a trade fair, always have samples ready that are neat, well-finished, ironed and 

properly labelled. These samples need to be representative of your product’s quality and must 

showcase your skills to buyers.  

 

Doing business in Finland:  

o When intending to sell products to Finnish partners, it is advisable to learn what they value when 

doing business: efficient negotiations, explicit offers and terms, consistent quality, punctuality, 

as well as compliance with law, contracts and other specified requirements. 

o Tell the truth about the product and be realistic about your delivery times. Do not make claims 

which cannot be substantiated. 

o Respond swiftly in your communications with potential clients. Provide them with prompt and 

accurate information 

o Ensure your product documentation is ready and up-to-date. 

 

For more information on promotional assets and skills, see the CBI Buyer’s Black Box for Home 

Textiles. 

 

 

http://www.cbi.eu/marketintel_platform/Home-Decoration/136093/trendmapping
https://stockmann.com/
http://www.kesko.fi/
https://www.s-kanava.fi/web/vk/en/asiakasomistajalle
https://www.s-kanava.fi/web/vk/en/asiakasomistajalle
http://www.ikea.com/fi/fi/
http://www.hm.com/fi/sv/
http://www.hemtex.fi/
http://www.tokmanni-konserni.fi/
http://www.anttila.fi/index.html
http://www.globehope.com/fi/
http://www.peroba.fi/index.php
http://www.nougat.fi/index.php
http://www.mifuko.fi/mifuko/en/frontpage
http://indiska.com/se
http://www.ambiente.messefrankfurt.com/
http://tendence-lifestyle.messefrankfurt.com/
http://www.maison-objet.com/
http://www.domotex.de/home
http://heimtextil.messefrankfurt.com/frankfurt/en/aussteller/willkommen.html
http://www.cbi.eu/marketintel_platform/Home-Textiles/135873/blackbox
http://www.cbi.eu/marketintel_platform/Home-Textiles/135873/blackbox
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Figure 2: Production of decoration textiles in Finland,  

          value in € thousands 
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o Apparent demand for decoration textiles in Finland amounted to € 96.5 million in 2011. Over 

the period 2007-2011, demand increased by 0.6% annually. 

o Finland’s GDP remained rather stable in 2012, and it is predicted to remain this way in 2012-

2013 and to grow by 1.2% in 2014. Consumers’ confidence in the Finnish economy has 

weakened from a long-term average index of 12.3 to 3.8 in October 2013, and is expected to 

improve in the near future, which may positively affect the demand for decoration textiles. 

o Between 2007 and 2011, production of decoration textiles in Finland decreased by 8.1% 

annually, amounting to €21 million in 2011. The decrease in the domestic production of 

decoration textiles is likely to be replaced by imports from DC. 

 

 

 

 

   

 
 

 

 

 

 

 

 

 

 

Source: Eurostat, 2013 

Figure 4:  Finnish imports of decoration textiles from DCs, value in 

€ thousand 

Figure 3:  DC share in Finnish imports of decoration textiles, in 

value 

 

Source: Eurostat, 2013 

Figure 1:  Apparent demand for decoration textiles in Finland,  

value in € thousands 
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o After Sweden (which has a 24.5% share of total supplies, mainly re-exports), major suppliers 

of decoration textiles to Finland are Belgium (11.5%), India (9.6%) and Germany (9.4%). 

Imports from DCs grew by 6.3% annually in the period 2007-2011 and accounted for 27.4% 

of total imports of decoration textiles in 2011. India is the leading DC supplier followed 

closely by emerging China. Imports from DC are likely to increase in the years to come as 

Finnish production of decoration textiles declines. 

o Finnish exports of decoration textiles are predominantly supplied to other European 

destinations (such as Belgium, Sweden, Russia, Poland and Norway), making Finland a 

possible entry point to reach surrounding markets, including BRIC market Russia.  

 

 

 

 

This survey was compiled for CBI by ProFound – Advisers In Development  

 

Disclaimer CBI market information tools: http://www.cbi.eu/disclaimer 

Figure 5: Finnish exports of decoration textiles,  

value in € thousand 

Source: Eurostat, 2013 

Source: Eurostat, 2013 
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